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[ Abstract ] Objective  To investigate the exposure to tobacco advertisements and
promotions among Chinese adults aged 15 and above, identify the publicity channels and forms of
tobacco advertising and promotion in 2010 and 2018, and implicate further tobacco control
measures in China. Methods A multistage, stratified, randomized cluster sampling design was
used in 2010 and 2018 China Adult Tobacco Survey, with national representativeness. 13 354 and
19 376 permanent residents were selected in the 2010 and 2018 surveys. SAS 9.4 software was
applied for data analysis, and all the data were weighted based on a complex sampling design. Rao
Scott x* test was used for group comparison of a single factor. Results In 2010 and 2018, 19.61%
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and 18.14% of the survey respondents did see tobacco advertising and promotion. From 2010 to
2018, there was no significant change in the situation of tobacco advertisements and promotions.
Among those who had gone to a cigarette shop, the proportion of seeing tobacco advertisements
increased from 29.28% in 2010 to 43.28% in 2018. Among those who had seen tobacco
advertisements on TV, the rate fell from 50.93% in 2010 to 28.58% in 2018. Among those who had
gone to movie theaters, the proportion of seeing tobacco advertisements increased from 2.17% in
2010 to 9.89% in 2018. Among those who had used the Internet, the proportion of seeing tobacco
advertisements online rose from 19.20% in 2010 to 42.30% in 2018. In terms of tobacco promotion,
the percentages of people who had seen tobacco promotions, cigarette price discounts, cigarette
discount coupons, gifts, and other preferential activities in various places in the past 30 days were
4.99% vs. 9.30%, 0.78% vs. 4.09%, 0.04% vs. 0.33% and 0.98% vs. 3.33% in 2010 and 2018,
respectively (P<0.001). Conclusions Tobacco advertising and promotion are still prevalent in
China, with no significant change in 2010 and 2018. Tobacco advertising and promotion have been
with the constant changes and development of media platforms. It is necessary to improve the
implementation of relevant policies, comprehensively ban tobacco advertisements and promotions,

and strengthen the supervision of ads and promotions.
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